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Aim:  To understand the ways in 
which women who operate 
businesses experience and respond 
to contextual changes due to CSG 
development in the region. 

Methodology: Semi-structured 
in-depth interviews with women 
who are actively engaged 
(spending more than 20 hrs/week) 
in operating a business.

Sample Size: 31 women.  

Towns: Chinchilla & Miles. 

Key Findings:  Primary influences –
• ‘gender role’
• ‘business type’
• ‘community attachment’. 
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